Melissa Kuehn
QNDESIGN.COM

EDUCATION
//Bachelor’s degree in Retail Advertising & Fashion
Dasign 1994 / Columbus College of Art & Design -
Columbus, OH

//Bachelor’s degree in Art Education 1991/
Wastern Michigan University - Kalamazoo, M|

HONORS
//The Robert Cunningham Scholarship 1994
//Professors Nomination Award, CCAD 1293

EXTRA

//2004 San Francisco Fashion Week - Fashion
Show at the Palace of Fine Arts for my Liz Bang
label swimwear.

/71995 Student Fashion Show at the Columbus
Museum of Modern Art

RESUME

//RESTORATION HARDWARE < AUG 17 - CURRENT 18>
ART DIRECTOR CONTRACTOR

Designed website, marketing campaigns, and UX UE far future mobile
conversion.

//STELLA & DOT <JuN14-APR17>

ART DIRECTOR CONTRACTOR

Designed strategic responsive websites, marketing campaigns, catalog,
packaging, and event assets for a Fortune 500 accessarias company.
Work involved collabarative redesign of global sites, on-going updates to
current sites, conceptualizing and executing all marketing needs for each
of Stella & Dots Family of Brands {Ever, Keep Collective, and Stella & Dot.

//PRODUKT < MAY 15 - CURRENT >

FOUNDER & DESIGNER OF WOMEN'S, PET & HOUSE PRODUCTS
Designed, produced, sourced, fit, and made women’s wear, cohabitation
pet solutions, and home goods. A personal expedition.

//PIPERLIME, GAP INC. <JuL13-MAR 14>

ASSOCIATE ART DIRECTOR CONTRACTOR

Collaborated with all departments on campaigns to redesign all site
components including mobile, social media, home pages, event landing
pages, in-store signage and more.

//GLAM MEDIA <NOV12-JUN 13>

UX/UI ART DIRECTOR CONTRACTOR

Collaborated with product developers and marketing to design new
social media food and fashion products (.e. foodie.com, others not
launched vyet).

//SEPHORA <uaN12-NOV 12>
ART DIRECTOR CONTRACTOR
Developed design of new digital beauty editorial section “The Glossy”.

//BARE ESCENTUALS <Nov 11-DEC 11 >

ART DIRECTOR/ SENIOR DESIGNER CONTRACTOR

Developed holiday site and email campaigns for global retail cosmetic
company. Collaborating with all departments on campaigns to design for
digital department. Laid out digital brand and event landing assets for
clients such as Macy’s, Dillard’s, and Sephora.

//BONELLI <ocCT11-NOV 11>
ART DIRECTOR / DESIGNER CONTRACTOR
Site design for modern windows and doors architect firm.

//WD PARTNERS <JuN11-SEP11>

CREATIVE DIRECTOR

Directed environmental designs for restaurant, grocery, and retail
industries. Responsibilities included research, insights, and creative
development, as well as, presentation and delivery to clients. WD is a
proclaimed full delivery consulting-to-build company. Clients included
Tesco, Aramark, Conagra, Elmer’s, Bob Evans, Starbucks, and may
athers.

//SEPHORA <ocT07-JuN11>

ART DIRECTOR/ SENIOR DESIGNER

Designed strategic online, in-store, and email promotions for global retail
cosmetic company. Work involved collaborative redesign of entire US
and Canada site, on-going updates to current site, conceptualizing and
executing interface layouts for mobile and social media environments.
Designing architecture, icons, avatar illustrations, wap store apps, ipad
catalog app interface layouts, and highly successful email campaigns, as
well as, promotional materials.

//MOXIE METHOD < DEC 06-0OCT 07 >

ART DIRECTOR/ LEAD DESIGNER

Full range designing of branding identity, collateral, packaging, media kit
pieces, product design, and events, promotional items, as well as, digital
design including web pages, email blasts, ad banners, and marketing
videos.

//COST PLUS WORLD MARKET < 0CT 06 - NOV 06 >
SENIOR DESIGNER CONTRACTOR

Designed marketing in-store collateral, signage, weekly circulars, and
catalogs, as well as, directing and conceptualizing product photo shots.

//SIMPLYSHE <AuG06-0CT 06>

SENIOR DESIGNER CONTRACTOR

Designed and illustrated textile prints for dog products, collar designs,
clothing, bowls, mats, and accessories.

//GAP INC. OLD NAVY < mAY 06 - AUG 06 >

SENIOR DESIGNER CONTRACTOR

Designed in-store marketing campaigns, collateral, signage, and
circulars. Including event identity, signage, promotional materials,
packaging, sticker illustrations, conceptualizing and directing product
photo shoots.
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label swimwear.

/71995 Student Fashion Show at the Columbus
Museum of Modern Art

RESUME

//GEORGIOU <DEC05-APR 06 >

FASHION DESIGNER

Sourced, fit, researched, merchandised, designed, traveled, and
insured vendor relations, as well as, production follow thraugh and
writing PO’s. Georgiou is a 30 store retailer, and has a young Missy
clientele. Global vendors included mainly china, India, and LA.

//LIZ BANG SWIM WEAR < MAY 03 - DEC 05 >

SWIM WEAR Designer & CEO

Designed swim wear for two seasons a year. Exclusive swim wear
provider for MTV's Road Rules: Season 13 in Chile and Argentina.
Selected by Trendsetters.com as "Hot Up-and-Coming” swim wear
designer. Featured in Italia Life in Istyle. Featured in Fashion Windows.
Worn by Kesse Wallace from America's Next Top Model. Worn by
Brook Burke in Wild on E! Featured twice on cover of Fitness Magazine,
as well as, main swim suit provider for the film “Wild Things: Diamonds
in the Rough”, and participant in the first annual San Francisco Fashion
Week Show at the Palace of Fine Arts.

//WIRED MAGAZINE <maY 01 - DEC 05 >

SENIOR DESIGNER

Designed layouts for marketing collateral {logos, media kit pieces, event
and promotional collateral, etc.); in-book pages [special sections,
advertiser units and, custom creative units); and digital design (web
pages, emall blasts, and videos). Collaborated with marketing project
managers in scheduling design deadlines of all projects. Gollaborate
with production managers in overseeing production of specific printed
materials. Assist junior designers as needed. Complete technical
pre-flight production on all jobs, including verification of document size
and layout, imported images, color separation, and font use. Gathered
bids, researched new media, and press checked all print jobs within
MDG. Attended and directed photo shoots, and assisted Creative
Director with all projects as needed.

//AQUA AGENCY <maro01-APRO1 >

DESIGNER/ CODER CONTRACTOR

Designed ads for Sierra Sports campaigns, and HTML/design and
production for agency’s web site.

//FREEBORDERS <FERO1-MARO1 >

DESIGNER/ HTML CONTRACTOR

Branding included card, letterhead, envelope, folder, and CD labels.
Coded DHTML and production for internal site.

//PLANET MAGAZINE <FEB01-DECO05 >
DESIGNER/ HTML CONTRACTOR
Design and coded HTML for weh sites, web ad banners, and email.

//ZADA <NOV 99 -FEB 01 >

ART DIRECTOR/ SENIOR DESIGNER

Worked with a variety of Internet based companies. Projects included
branding, design, Ul, UE, IA, and production of sites, application
interfaces, marketing demos etc. Some co-designing with another
design firm, Method, for Autodesk project. Expertise in all Micrasaoft
Office, Macromedia, and Adobe software applications (Word, Power
Point, lllustrator, Photoshop, Fireworks, Dreamwesaver, Flash, and
BBedit).

//TRANSMITMEDIA < mAY 99 - NOV 99 >

DESIGNER/ HTML

Pasition included web design, branding, and HTML praduction for
several companies including Multitude, it's offspring product Firetalk.

//LYNDA.COM < mMAY 99>

DESIGNER/ HTML CONTRACTOR

Worked with Lynda Weinman, leader and educator of the web world
and Flash Forward, designing and implementing sections of her site.

//PHOENIX-POP <JAN 99 - MAY 99 >

INTERN DESIGNER/ HTML

Phoenix-pop was a web developing company, specializing in start-up
internet company development. Position involved an internship of
design, production, and HTML development. Companies included
Productopia, Spychaser, Collegedge, Mightymail, and the Pop site.

//WINTERLAND <DEC 98 - JAN 99 >

DESIGNER CONTRACTOR

Designing and illustrating T-shirts for a major entertainment
merchandise house. Projects included Nsync, Backstreet Boys, Disney
Store, and Led Zeppelin.

//SONY SIGNATURES <nNov 98 - DEC 98 >

DESIGNER CONTRACTOR

Designing and illustrating T-shirts for a major entertainment
merchandise house Projects included Bob Dylan, Queen, and The Dixie
Chicks concert shirt designs.

//FAMOUS SPORTSWEAR <DEC 94 - 0OCT 98 >
CREATIVE ART DIRECTOR/LEAD DESIGNER

Garment decorator of screen print, and embroidery. Designed and
directed for four main channels of distribution: collegial, retail (including
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Luxe, irresis
Fine jewelry & leather accessories.

Fine jewelry & leather accessorics.

GIFT LUXE

SHOP NOW.

LN

J DISCOVER COLLECTION LOOKBOOK

INTRODUCING COVET
BY STELLA & DOT

A collection of everyday essentials, timeless elegance

designed wit ctive. Bespoke details, find

anship.

INTRODUCING
COVIET BY
STELLA & DOT

A collection of everyday essentials, timeless elegance

designed with a fresh perspective. Bespoke details, find

materials and exquisite cratsmanship.

SHOP NOW.
SHOP NOW

JEWELRY

Diamonds and |4k gold, Of-the.

but always

JEWELRY N

Diamonds and 14k gold. Of-the-moment,

but always timeless,

SHOP NOW.

OP NOW

HANDBAGS

Cool and chic collide. Supple

Unique artistry. M:

HANDBAGS

Cool and chic collide. Supple pebble-grain leather.
Unique artistry. Masterful design

SHARE THE COVET SHVARE T
COLLECTION COVET COLLECTION

Host a pop up shop to share Covet with friends

jour own stunning looks with tips

Covet is the collection you'll always turn to, regardess of from a Stella and Dot stylist

trends—iconic pieces that will influer

way you

dress, every day. Host a pop up shop to share Covet with A
friends and create your own stunning looks with tips e 0

§ : i, , )
rom a Stella and Dot stylis Pos

LEARN MORE

CLIENT

//STELLA & DOT / COVET

DESCRIPTION LOOK BOOK

LEARN MORE

//Covet landing page & responsive mobile

=1 2016 =

LOOKBOOK
= JOI6=

SHOP THE BOOK »

SHOP THE LOOK BOOK >

RECEIVE SPECIAL OFFERS & MORE!

RECEIVE SPECIAL OFFERS & MORE!

HELP ABouT company SHARE & SOCIALIZE
Contact Us Our story Style Report 8log @ @ @ @
FAQ's our style Aftliates
Returns. Our Foundation Careers
Shipping & Dellvery press HELP +
Gift Cards
ABOUT +
COPYRIGHT 2007-2016 STELLA & DOT LLC / ALL RIGHTS RESERVED | PRIVACY POLICY / TERMS OF SERVICE osacooeoremcs 1 slelladedor COMPANY .



EVER EVER (2]
For Your Skin. ;
For You 03

TREAT
PURE INGREDIENTS. Make your face an age-free zone.
BRILLIANT RESULTS.

For Your Skin.
For You

PURE INGREDIENTS.
BRILLIANT RESULTS.

Youthfully recharge skin with

beneficial botanicals powered by
science.

SHOP EVER

Youthfully recharge skin with
beneficial botanicals powered by
science.

SHOP EVER

04

MOISTURIZE & PROT

Be Your
Ouwn Boss.

Defend & age defy. Don’t miss a
minute.
) Use, share and break new
Jessica Herrin ground—EVER Independent
Specialists earn 25-35%

commission.

ren m

Save 10%
Get 107 back
Top Performers Be Your GET REWARDED.

SUBSCRIBE TO SAVE.
SUF BEsi-<eiiliic PABDUET: FoRivouR aEsvakiiiicven Ouwn boss.

Save money while saving your skin
and get Free Shipping, Birthday
Credits, Guaronteed Results and more.

Jessica Herrin START SAVING.

YOUTHFUL REVEAL PURIEY OVERNIGHT
Gustro peptice Foce Slomimeti pecl Pacs Decp Cleon Detox o FACIAL Use, share ond break new ground-
& Eye Serum Cellulor Renewal Oil d
EVER Independent Specialists earn AS SEEN IN..
$80.00 25-35% commision.

Health

RISUS QUAM DOLOR
EUISMOD SOLLICITUDIN

The Pure Results Regimen with LSR10 Top Performers
OUR SKIN SELF-IMPROVEMENT PLAN BASED ON THESE FOUR STEPS. OUR BEST-SELLING Brit - Co.
PRODUCTS FOR YOUR BEST

EUISMOD SOLLICITUDIN

03.02.17

Vanity Fair

RISUS QUAM DOLOR

: f / ¢ YOUTHFUL  REVEAL
LA EUISMOD SOLLICITUDIN
() ] ()2 Quattro Peptide Biomimetic Peel Moy
CLEANSE IXFOLIATE Face & Eye focs o
Bare & prepare. The ultimate way fo glow. Serum $70.00
$80.00

susmiT ‘
()g ()4 PURIFY OVERNIGHT
< FACIAL
- - T I —— Deep Clean
TREAT MOISTURIZE & PROT Beio linik P

Make your face on age-free zone. Defend & age defy. Don't miss o minute.

$62.00 $80.00 EVER.

SHOP ALL PRODUCTS , n

= Save10%
Get 107 back

The Pure Results

ol Regimen
GET REWARDED. <
SUBSCRIBE TO SAVE.

‘ Save money while saving your skin and OUR SKIN SELF-
get Free Shipping, Birthday Credits, IMPROVEMENT PLAN BASED
B P A s e eke A
[ om o |

CUSTOMIZE YOUR REGIMEN
//STELLA & DOT / EVER SKINCARE e <

DESCRIPTION

) ‘ ' Brit + Co. [ ealth Vanity Fair / \
//EVER website & responsive mobile 4 .
RISUS QUAM DOLOR RISUS QUAM DOLOR RISUS QUAM DOLOR © ol
EUISMOD SOLLICITUDIN EUISMOD SOLLICITUDIN EUISMOD SOLLICITUDIN CLEANSE
020117 o03.02.17 040317

Bare & prepare.

02

EXFOLIATE
EVER. The ultimate way to glow.
¥y B

CUSTOMER SERVICE  SHIPPING & DELIVERY  RETURNS  ABOUT




CLIENT

//STELLA & DOT / EVER SKINCARE

DESCRIPTION

//EVER website homepage design

stella& dot @ FIND YOUR SPECIALIST >  REFERRED BY A FRIEND? >

SIGNIN
EBER. swop ResuTs 8 A SPECIALIST RewARDS

BLOG quiz Q search 8ag

EARN FREE PRODUCT AND SAVE ON EVERY ORDER. LEARN MORE

Good-For-You Skincare
That Works

Botanically powered ingredients for
transformative anti-aging results.

The Pure Results Regimen
With LSR10#

CLINICALLY PROVEN TO TARGET THE TOP 10
VISIBLE SIGNS OF AGING

CUSTOMIZE YOUR REGIMEN

Step 1 Step 2
CLEANSE EXFOLIATE

Bare & prepare, The ultimate way to glow.

i [}

Step 3 Step 4

TREAT MOISTURIZE & PROTECT

Make your face an age-free zone. Defend & age defy. Don’t miss a minute.

Top Performers

OUR BEST-SELLING PRODUCTS FOR YOUR BEST SKIN EVER

YOUTHFUL REVIVE REVEAL
Quattro Peplide Face & Eye Intensive Eye Lift With LSRIO"
Serum

LUMINOUS

Biomimetic Peel Pads Nutrient-Rich Cleansing Balm

We Believe

SKINCARE IS BEST SHARED BY WORD
OF MOUTH

Sell EVER As An Independent Specialist.

AS SEEN IN..

Brit + Co. Health Vanity Fair W Southern Living

STAY IN THE KNOW

Sign up for emails and be the first
to hear about special offers.

© 2017 STELLA & DOT PRIVACY TEams OF st stella & dot
AMILY BRANDS



CLIENT

//STELLA & DOT / EVER SKINCARE

DESCRIPTION

//EVER website component designs

swop. Resurs sew ever REWARDS. asour evers.

Take Loyalty To A Rewarding

New Level.

SAVE YOUR SKIN AND MORE
WITH FREE SHIPPING, BIRTHDAY
CREDITS AND POWER PERKS.

START SHOPPING

Business with benefits

SUBSCRIBE TO SAVE AND REFERRAL REWARDS.
PERKS DESIGNED WITH NOTHING BUT POSITIVES,

1\ ¢ )
e
" \$/
Shop Save

FREE SHIPPING, 10% CREDIT BACK and
$30 Birthday Credit within 60 days.

/ ,\
-/
Repeat

The more consistently you use i, the
beter your skin gets. Now you won't

Put your favorite Ever products on
Subscribe to Save. You set the ship
schedule. S0 you'll never run out.

[

“I signed up for the

rewards, and then |

realized the power of
7 Joining”

BECOME A SPECIALIST

Referral Rewards

Instashare with friends via your own referral link=the more
they shop, the more savings and freebies you get.

CONNECT WITH A SPECIALIST.

TOTAL SALES FREE PRODUCT HALF-OFF PRODUCT

$1000 $250 4
$900 $200 3
$800 $175 3
$700 $150 3
$600 $125 2
$500 $100 2
$400 $60 1
$300 $45 1
$200 - 1

FAQ’s

REFERRAL REWARDS

SUBSCRIB

What is the ever subscribe fo save program?
How do | put my orders on Subscribe To Save?

How do | make changes fo my Subscribe To Save order(s)?
How do | make changes fo my account information?

How do | cancel my Subscribe To Save orders?

How does the 10% BACK in product credit work?

What if I have more questions on the Subscribe To Save program?

suBMIT

EVER.
v 0

CUSTOMER SERVICE ~ SHIPPING & DELIVERY  RETURNS  ABOUT

N

/

REWARDS. asour evers.

swop. Resurs sew ever

Take Loyalty To A Rewarding

New Level. 1

SAVE YOUR SKIN AND MORE
WITH FREE SHIPPING, BIRTHDAY
CREDITS AND POWER PERKS.

Business with benefits

SUBSCRIBE TO SAVE AND REFERRAL REWARDS.
PERKS DESIGNED WITH NOTHING BUT POSITIVES,

/ .(_\ e )
| $
\ / \ J
Shop Save

Subscrbe fo Save, Get 10% OFF orcers,  The more consstenty you use I the

FREE SHIPPING, 10% CREDIT BACK and  befer your skin gefs. Now you won't
$30 Birthday Credit within 60 days. miss a day.

/- l\

St
Repeat
Put your favorie Ever products on

Subscribe to Save. You set the ship
schedule. S0 you'll never run out.

[

“I signed up for the
rewards, and then |
realized the power of
Joining”

BECOME A SPECIALIST

Referral Rewards
GET FREE AND HALF-OFF PRODUCTS.

Instashare with friends via your own referral link—the more
they shop, the more savings and freebies you get.

CONNECT WITH A SPECIALIST.

SEE WHAT YOU CAN EARN v

FAQ’s

SUBSCRIBE TO SAVE REFERRAL REWARDS

What is the ever subscribe fo save program?
How do | put my orders on Subscribe To Save?

How do | make changes fo my Subscribe To Save order(s)?
How do | make changes fo my account information?

How do | cancel my Subscribe To Save orders?

How does the 10% BACK in product credit work?

What if I have more questions on the Subscribe To Save program?

suBMIT

EVER.
v 0

CUSTOMER SERVICE  SHIPPING & DELIVERY  RETURNS  ABOUT




CLIENT

//STELLA & DOT / EVER SKINCARE

DESCRIPTION

//EVER mobile site & email design layouts

EVER

A Dramatic
Difference.

USE OUR PRODUCTS AND
SEE RESULTS IN 30-DAYS.

Beneficial botanicals powered by
science powerfully transform your
skin or your money back.

Real Women.
Remarkable
Results.

SEE REAL FACES AND REAL
CHANGE FROM THE REAL
RESULTS REGIMEN WITH

LSR10

ci
purity of the products that come
into contact with my face and
body.”

ALLISON B.

Potent Clinical
Proof

IMMEDIATELY

/- 4

Felt an instant difference: smoother,
dewy moisurized skin.

AFTER 1 WEEK

917

Could see a change: fuller, softer
glowing skin.

1007

Had improved skin fexture: brighter,
hydrated, less visible lines.

Take the
Challenge

See for Yourself

#EVER30CHALLENGE

SUBMIT YOUR RESULTS

I'he Power of
We refuse to use health-hazardous
ingrecients because we've 9ot hioh

standords for you, your skin and your
health.

EVER.

¥y 0N

Every Moment
Has A Moment.
Yours Is Now.

STACEY ATKINS
Lver Specialist si

LEAD A MOVEMENT
A Skin-Changing, Lifc-
Changing Movement For
Women

You Can

Have It All:
Be An EVER
Specialist

WORK WHEN YOU WANT, ON
YOUR OWN TERMS.

HIETRN
v~
I—A‘ S
TOOLS & SUPPORT
Personal website
Al digital & training aecess

Easy to get started for as little
as $399 or $79

£ YOUR OWN BOSS
25-35% Commission
Cash Bonuses
Earn Free Products

25% discount to shop our full line
of product fo choose your look

So Many Wa
to Sell

SELL AT EVENTS

One hour easygoing get-fogethers—a
Specialist hosts, everyone samples.

SELL ON THE GO

Meet onywhere and shore what EVER
has to offer—in 30 minutes or less.

SELL ONLINE

Share your website with your
contacts so they can self-shop.

Everything You
Need To
Succeed:

THE ULTIMA

S+26 Save 48
8699

23 Products

Personal Website
Digital Training & Access
Business Supplies

25% Off Products

VIEW DETAILS

8863 | Save 48

8399

For Your Skin.
For You

PURE INGREDIENTS.

BRILLIANT RESULTS.

Youlhfully recharge sin with

beneficial botanicals powered by
science.

SHOP EVER

Be Your
Ouwn boss.

Jessica terrin

Use, share and break new ground-
EVER Independent Specialists earn
25-35% commision.

Top Performers

OUR BEST-SELLING
PRODUCTS FOR YOUR BEST
SKIN EVER

YOUTHFUL  REVEAL
Quattro Peptide  Biomimetic Peel
Face & Eye Pads

Serum $70.00

E

PURIFY OVERNIGHT
Deep Clean FACIAL
Detox Mask Cellular Renewal

$62.00

SHOP ALL PRODUCTS

The Pure Results
Regimen
OUR SKIN SELF-

IMPROVEMENT PLAN BASED
ON THESE FOUR STEPS.

CUSTOMIZE YOUR REGIMEN

or
CLEANSE

Bare & prepare.

02

EXFOLIATE

The ultimate way fo glow.

TREAT
Make your face an oge-free zone.

MOISTURIZE & PROTECT

Defend & age defy. Don't miss o
minute.

EVER

Results Are
Everything.

PURE RESULTS REGIMEN WITH LSR10*

Rosults in 30 days or your money back

(0]

“LEANS

Velt away, makeup and residue
while replenishing moisture.

02

EXFOLIATE

04

MOISTURI
& PROTECT

It’s Your Lucky Day

Enter for a chance to win
A FREE REGIMEN (value $318)
for you and a friend

Double your luck by entering on
both Facebook and Instagram!*

No purchase necessaory. Ve

cnas 03/17/17. SEE DETALS

sHop

RESULTS & SCIENCE

BECOME A SPECIALIST
REWARDS,

8L0G

EVER yours,
KATIE WASSERMAN

Unsubscribe



For Your Skin.
For You.

PURE INGREDIENTS.
BRILLIANT KESL’LTS.vT

CLIENT

//STELLA & DOT / EVER SKINCARE

DESCRIPTION

//EVER product booklet & sampler card

THE BREAKTHROUGH MADE FOR vou

Tomorrow Has
Never L.ooked

Younger.

REVEAL
Your Brightest Skin

THE NEW UNPEEL

Reveal brighter, smoother, and younger looking skin
without the irritation of traditional peels. Caviar lime and
azelaic acid resurface and help reduce the appearance
of spots, clearing pores fo deliver anti-aging LSRIO®.

EVER.

EVERSKIN.COM

Go Beyond

Anti"[&ge.

SIKENIGA'RE THAT”S
BERIOLVOIUMTRH . "PR O =Y QiU -
Good-for-you ingredients charged by state-of-the-

art science. Powered into formulas proven to have
you looking youthfully recharged

Brighter, firmer and positively glowing in 30
days or fewer

REVEAL

Biomimetic Peel Pads with LSR10*

REVEAL
BIOMIMETIC PEEL PADS

LSR10® BIOACTIVE
COMPLEX

DIRECTIONS: Gently swipe pad over clean dry face, avoiding eye area.
Allow skin to dry. Slight tingling is normal as formula works to smooth

and retexturize the surface of your skin. Use as Step 2 in the EVER PURE
RESULTS REGIMEN with LSRI0

Sample. Not for Resale. Dist: EVER LLC, Brisbane, CA 94005. Made in USA. EVMM0048



CLIENT

//BELLAMI HAIR

DESCRIPTION

//Site design concept for Kylie Jenner

sHop

iBLOG  ABOUT BELLAMI weowarco s Q

BELLAMI BELLA

4

Take your look A\
/ he > level witl
to the next level with
Kylie Hair Kouture
)} BELLAMI
[ JeXeXeXe]

YLIE HAIR

PRODUCTS

We are excited to present this new line of hair extensions with the
newest member of #teambellami, Kylie Jenner.

Take your look to the next level with our all new Kylie Hair Kouture
by Bellami 180 gram 20 inch clip-ins by BELLAMI with our unique
InvisiWeft” design.

What makes InvisiWeft” a revolution in hair extensions?
InvisiWefts are seamless and lay flat on your scalp making them
bl 88 0 ¢ virtually undetectable. Most importantly, each single strand of hair
REVIEWS (256) is fused and locked onto each weft reducing shedding and
tangling, lengthening the lifespan of your gorgeous locks!

Every Woman Deserves
Beautiful Hair.
9

HOW TO // SUMMER BEFORE & AFTER TRENDING // BANGS
Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Proin  consectetur adipiscing elit. Proin consectetur adipiscing elit. Proin
interdum lorem in volutpat interdum lorem in volutpat interdum lorem in volutpat

eleifend. Cras ornare elementum
orci in efficitur. Duis malesuada
quam eget metus mollis
commodo. Vivamus in varius elit.
Praesent orci libero, eleifend sed

sem ut, condimentum luctus velit.

Mauris nec ultricies ipsum.
SHOP TOOLS

eleifend. Cras ornare elementum eleifend. Cras ornare elementum

orci in efficitur. Duis malesuada
quam eget metus mollis
commodo. Vivamus in varius

SHOP LENGTH

GET SOCIAL // KYLIE JENNER

©2016 BELLAMI

00600

orci in efficitur. Duis malesuada
quam eget metus mollis
commodo. Vivamus in varius
Praesent orci libero, eleifend sed
sem ut, condimentum.

SHOP BANGS




UNLEASH YOUR NAUGHTY

CLIENT

//MOXIE METHOD / NAUGHTY FRENCH ROSE

DESCRIPTION

//New rése branding, ads, & bar back items

GOTES DE PROVENCE

ol et
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CLIENT

//MOXIE METHOD / NAUGHTY FRENCH ROSE

DESCRIPTION

//New rése branding, ads, & bar back items

GET A
LITTLE
NAUGHTY.

750m|

LA/




UNLEASH OUR NAUGHTY

M{I 1/‘2

CLIENT

//MOXIE METHOD / NAUGHTY FRENCH ROSE

DESCRIPTION

//New rése branding, ads, & bar back items

ﬂd(

-
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SEPHORA + PANTONE

COLOIRSI G R en e

Never wear the wrong foundation shade again

tone Skintone number

SEPHORA + PANTONE
SEPHORA +

Enter a Pantone

CLIENT

//SEPHORA

DESCRIPTION
//PANTONE Color IQ app
layout designs UX




CLIENT

//SEPHORA

DESCRIPTION

//The Glossy issue 4
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SHOP SEPHORA

NEWS

HIGH FIVE // 04.25.12

INSPIRATION

HOW-TO
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TODAY'S DISCOVERIES: LOREM IPSUM DOLOR

Lorem ipsum dolor sit amet, consectetur adipiscing elit lectus eget turpis fringilla nec adi
nsectetur adipiscing elit lectus eget turpis fringilla nec adipis

Lorem ipsum dolor sit amet,
moRe »

STEP 1
BUFF

THE TIPOFF // 04.20.12

COUNTDOWN TO BEACH DAY

Lorem ipsum dolor sit amet, consectetur adipiscing elit lectus eget turpis fringilla nec adipiscing.

ORE >

FRONT & CENTER // 04.20.12
MAKE A MOVEMENT IN HAIR COLOR

Lorem ipsum dolor sit amet, consectetur adipiscing elit lectus eget turpis fringilla nec adipiscing.
moge »

FRONT & CENTER // 04.20.12

1000 WAYS TO GET POLISHED

Shop our countless nail effects, pol
Shop our countless nail effects,
moge ,

hes and tools. Shop our countless nail effects, polishes and tools.

hes and tools.
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CLIENT

//SEPHORA

DESCRIPTION

//Glossy River format

04.25.12

04.25.12

A STUDY IN NUDES HOW 1O

Consectetur adipiscing elit.

SHOP SEPHORA

NEWS INSP!RATION

HIGH FIVE // 04.25.12

Consectetur adipiscing elit.

THE LATEST FROM THE GLOSSY

04.25.12

LIP SERVICE
Consectetur adipiscing elit.
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HOW-TO PEOPLE
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A STUDY IN NUDES
Consectetur adipiscing elit.

SEPHORA TV
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elit. Donec bi

Lorem ipsum dolor sit amet,

LOREM IPSUM DOLOR

nulla vel elit varius luctus.

Nunc adipiscing ullamcorper urna, thoneus ultrices lacus iaculis consectetur. Nulla sed lectus in tortor.
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CLIENT

//SEPHORA

DESCRIPTION

//Glossy River format
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CLIENT

//BONELLI

DESCRIPTION

//Site design

BUILDING THE BAY AREA
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CLIENT

//PIPERLIME, GAP INC.

description
//Fashion site redesign, email, promotions,
and in-store signage.



CLIENT

//Bonellis Windows & Doors

DESCRIPTION

//Designed identity, site, and ipad app.

Details..
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CLIENT

//GLAM MEDIA
Cutie Cakes Taking the Crown
description 4 o1

//UX Ul design, video players, responsive

site, email promotions, and other product
designs. o




CLIENT

//LiV Vodka

DESCRIPTION
//Through Moxie Method Studio
//Designed identity, product,and packaging.
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CLIENT

//21st Amendment Brewery

DESCRIPTION
//Through Moxie Method Studio

//Designed local brewery beer cans
and packaging.




//Considerate States of Apparel

//ldentity, and hangtag design
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CLIENT

//TEA COLLECTION

DESCRIPTION

//Catalog imagery, ads, and site design




CLIENT

//GAP Inc, OLD NAVY

description

//In store denim sale signage and photo direction.




CLIENT

//OLD NAVY, GAP, INC.

DESCRIPTION

//Catalog circulara

GET YOUR FASH’ ON!




1ME
NEXTFEST.2005
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ey aentfestnel

EXPERIED

E THE FUTURE
AT WIRED MAGAZINE'S NEXTFEST
JUNE 25-26 / NAVY PIER, CHICAGO

presents

festuring
Joanna Newsom

and
The Handsome Family

CLIENT

//WIRED MAGAZINE

description

//Event collateral and websites



CLIENT

//WIRED MAGAZINE

description

//Event collateral and websites
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SPECIAL
THANKS

TO OUR
SPONSORS

Jom s
FEBRUARY 22

AWARDS

MARCH 15

FEATURING
A LIVE MUSICAL
PERFORMANCE BY

THE FILLMORE
8( Y

Great American Music Hall
doors open at8:00//show starts at9:00
Sckets $12in avance $15.at doox

Spiritual
will debut with mermbers from Cake,
Ryan Adarms Band, and Counfing Crows




CLIENT

//Planet Magazine

DESCRIPTION

//Spreads

ALBERT WATSON






